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	There are different issues that both executives would encounter during their visit to the Czech Republic and China. With the fact of challenges involved with the cultural diversity in global businesses, it is identified that both executives face the legal economic and political issues of business such as trade obstructions as well as information exchange in the countries. First, the Germany young male executive officer who was sent to the Czech Republic would face hardship in communication due to the language barrier (Ang, Soon, & Van, 2008). Inexplicable conflict and moral issues in the workplace may be encountered where there would be a mockery and enforced operations in the organization not seriously pursued due to his young age and ethnicity. On the other hand, from India the middle-aged female executive sent in China would encounter challenges in her operations in the organization since it could be found that her operations enforcement in the organization is not seriously taken only because she is a woman. This would be regarded as gender discrimination in leadership in the workplace. It emerges as a vital issue to be addressed based on cross-cultural diversities. In addition, both sent executives would encounter verbal and nonverbal behaviors during their interaction with different individuals from diverse cultures. 
	The cultural intelligence is vital to the fact that, it creates a competitive frame for a corporate organization. This is because it works out towards the enhancement of communication, performance, teamwork, and cooperation. In regard to the Cultural Intelligence Center president David Livermore from Michigan in the United States, he affirms that about ninety percent among the top executives in sixty-eight countries pleaded that, in order to remain competitively efficient, cross-cultural proficiency emerges the most essential capability (Ang, Soon, & Van, 2008). In addition, David Livermore explains that the groups that emerge with high levels of CQ excellently perform better compared with one with low CQ. This is in relation to various main factors such as profitability, engagement, innovation among others. Cultural intelligence help acquire a quick problem solution and also understanding of different cultural practices as it helps in the creation of better service or product. With cultural intelligence, a corporate organization enjoys benefits of interpersonal connections among the employees which enhances work efficiency and quality service. More important, cultural intelligence has enhanced and grant corporate organizations access to a widened variety of tools and resources.  
	Business managers can effectively learn and cope with various vocational cultures, corporate, and different national cultures through the application of the best practice for cultural intelligence known as the four-factor model. It is founded on three components that involve the motivational or emotional, the physical, and the cognitive. Individual's mind, body and heart are respectively related sources of the components. In favoritism of factual learning strategies in corporate training programs offers a foundation of information concerning taboos, customs, and beliefs of a foreign country (Ang, Soon, & Van, 2008).
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